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Dual Language
Marketing



Why advertise in Spanish?

The Spanish-speaking population is
vast and growing.

Spanish is the second most spoken
language in the U.S.

DMOs can tap into this market for
sustainable growth.
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Why advertise in Spanish?

Fulfill DEI promises.

Offering information in Spanish breaks
down language barriers.

Visitors feel more comfortable and
welcome.

Enhanced communication leads to
better experiences.
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Why advertise in Spanish?

DMOs that target the Spanish-speaking
market stand out.

Capturing markets early can secure
long-term success.
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So, what do we do?

Start with something....anything!

Website translation

& Take the Visit Emporia Pledge  Contact Us B English [ Espariol @

——

Things to Do v Shop Eat Stay About Us v Q

€P Sitios web gubernamentales de CivicPlus®




So, what do we do?

Translate marketing materials and
visitor information




So, what do we do?

D) Invest



http://drive.google.com/file/d/1u38OUNF9xD3dfeLMRPjYC8hDmS0RmTSs/view

So, what do we do?

Collaborate!
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Is it working? Emporia: Vive Kansas
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1,068 $106,800 $1.93 $32: %1

Total Raw Trips spent by Total Raw Destination Average Cost Per Return on Ad Spend
Visitors who live Impact Visitor Day Spent based on
50+ miles away in Market raw, impacted visitation
68
$6,800

Total Raw observed nights by
visitors in hotels
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Total Raw hotel impact



Top Demographics for 3/1/2023 - 6/30/2023

Age
45-64: 33%)

25-44: 26.1%]

6522 27.5%)
16-26: 11.4%)

Top Demographics for 3/1/2022 - 6/30/2022

Age
L5-Bh: 34.4%

25-4: 29.3%)

65+: 21 5%)
16-24: 14 995.

Income

$0-550K: 35.7%¢]

$100K-: 31.2%]

$75K-$99K: 20 4%
$50K-$75K: u.w%.

Income

$1001C+: 60.2%]

$0-$50K: 31.2%

$TSK-$39K: 20.3%]
S$50K-575H: 5.3%.

Household
1-2:512%)

3-5: 415%

7 33@.'

Household
3-5: 47.1%

1-2:427%

o+ mz%.

Education Level
High School: 56

Bachelors: 39%)

Graduate: ssa'

Education Level

High School: 53.5

Bachelors: 41%)

Graduate: 5 15&'

Overview - Demographics to Emporia - Pre/Post Campaign - All Markets (50+ Miles)

2
Ethnicity

white: 82 85/

Hispanic: 5.8%
Black: r..esc.
Asian: 2.4%f

Other: 0.3%

[«

Ethnicity

White: 87 4%

Hispanic: 7.1%

slack: 35
asian: 2 3%

Other: 0.2%

Demographics to Emporia -Campaign Period. 50+ Miles. 3/1-6/30 of 2023 vs. 2022. Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes.




Preguntas?
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*Gracias!
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