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Overall Organization Budget: Large Community overall budget (over $500,000) 

Submission Category: Integrated Campaign 

Organization: eXplore Lawrence 

Who worked on this Project (internal/external): Andrea Johnson Internally 

Integrated Components or Type: Print (brochure), web, in-person/visitors center    

Project Description: Lawrence self-guided tours are available via print brochure and online to help 

visitors explore the history of different topics in Lawrence and Douglas County.  There are self-guided 

tours that explore Quantrill's Raid in Lawrence, Historic Cemeteries of the Lawrence Area, Historic 

Basketball Sites, and Massachusetts Street. 

Project Goals: 1. Update the out-dated self-guided tour brochures 

2. Align the tours with the Unmistakably Lawrence brand 

3. Bring the tours into the digital age with enhanced online components 

Problem to Overcome: Old self-guided tour brochures were extremely out of date.. in fact, the design 

files weren't even digital so re-printing them in this day and age became impossible. The look and feel of 

the old brochures were also out of date and somewhat boring. The previous brochures were extremely 

wordy, and not user-friendly. 

Background: We know history & heritage travelers are more likely to spend more time & money in a 

destination compared to other travelers. We must provide resources to these travelers to inspire them 

to explore more. Our new brochures are well-designed & provide an interactive way to enjoy our 

history. The brochures are clear & concise. A QR code is included in each brochure which leads to more 

in-depth info & an interactive map online. Brochures are available at our Visitors Center & at the 

Watkins Museum. 

Community Resources: Content provided by the Watkins Musuem of History. 

Design provided by a local freelance graphic designer. 

Printing done by a local printer. 

Results: These brochures have been available for less than a month, but we are already seeing positive 

results. We have handed out several brochures at the Visitors Center. The website traffic for the tours is 

very positive with 276 pageviews on the tour pages. The visitors to the pages are very engaged with the 

content and spend an average of 4:30 on the tour pages. Which is 2 minutes and 50 seconds longer than 

the average of all pages on unmistakablylawrence.com. 

Web Link: https://unmistakablylawrence.com/explore/visit/self-guided-tours/mass-st/  

Additional: https://tiak.org/wp-content/uploads/gravity_forms/15-

61c67be98f6a04d7f060990523ca1815/2019/08/UL-WalkingTours-4pannel-060619-final.pdf   

Comments: This submission is of the Explore Mass Street Self-Guided Brochure. Submission link is the 

website, and file upload is the brochure. 
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